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Can you relate to any of these problems? §

¥ If you answer “yes” to even one of these, you're not alone...

A Carbon-dated manual Go-to-Market and business planning that takes weeks or months?
A Broken ICP and Buyer Persona workflows that fail to target the right B2B buyer groups?
A |nefficient marketing automations that waste time and budget?

A Poor lead qualification: weak MQL-to-SQL conversion visibility and analytics?

A Disconnected CRM and sales systems that fail to scale pipeline?

A No clear strategy, plans, or path to implementing Al to enhance B2B sales workflows?
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And Problems Impact Growth and ProFit @)

SDRs and account
managers going to
market in new
territories takes

\ months

Modernizing your CRM
with marketplace apps
is hard.. not

“plug-n-play”

Expensive payroll for

B2B sales managers

Implementing sales
strategies takes weeks
or months of planning
& costs

Cc

There is NO eas
way to create
“look-alike"
audiences in your
industries fFor
buyers

Skilled B2B marketing
managers are
expensive to build
Industry
Go-to-Market

Replacing marketing
automation or your
Favorite CRM is very

B2B sales touchpoints

; Precision buyer are12 and 15
expensive personas take weekst times..from lead to
to create and are noO SQL meeting

CRM “plug-n-play”
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StrikeZone At-A-Glance

The Problem:

Marketing teams and growth leaders are frustrated with
carbon-dated manual Go-to-Market planning, bad ICP and Buyer
Persona workFlows, and insufficient MQL lead to quality SQL
meeting analytics

The Solution:
Modernize Outdated Go-to-Market, Marketing Automation &
Analytics with GenAl to Predictably Turn Leads into SQL Meetings

StrikeZone is a pioneering B2B SaaSs platform, and our mission is to
help business customers around the world modernize outdated
Go-to-Market business and account planning, marketing
automations, and analytics in order to increase profits.
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StrikeZone Product PlatfForm Demo
Modernizing Existing Systems With the Click of a Button

Lukas Schneider

Team name ‘ cMo
> Z

Home Dashboard
Innovatech v ©
Email

GTM, ICP, & Buyer Personas
Total Hot, Warm, and HoELeads Methodology
Lukewarm Leads 2 320 439

Aggregate Hot, Warm, and Luke Warm Leads  Unique Hot Leads UniqueWarm Leads  Unique Lukewarm Leads Sync data

First name Last name
Lionel

Abcah

Hot/Warm Lead to SQL
Meeting SOP and Methodology

Bailey
Brekke Eliane_Will ailcom
satterField

Profile Setti

Help Center

Logout : er pag Opportunity Qualification
SOP & Methodology

OFf course! I'm already preparing a
detailed report for you!
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Business Logic Diagram of StrikeZone

B2B Growth Teams

How StrikeZone fits into
global B2B sales
processes and the

marketing lifecyle. s oMo emo

£ % %

Sales Team Marketing Team Demand Gen Team

StrikeZone

Team builds GTM, account plans,
business and marketing plans in
record time using GenAl and
Automations

Team syncs & exports all GTM,
ICP, BPs data with direct API | »
data connectors between SZ and|

'eam sources cold leads for email b
and LinkedIn automations R
SR

Aﬂe which ICPs and Buyc§
_\Qevsonas to pursue in marketi
NG automations
\\

S

Team runs B2B Email Team runs B2B LinkedIn
marketing automations marketing automations

HubSEbt <
DUX-SOUP

SZ syncs automation, campaign, & reports
data and renders MQL to SQL Analytics
Dashboards, Quality Lead Scoring System, &
Buyer Persona Groups

StrikeZone

StrikeZone
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\GTM again. /

Team builds Ideal Client Profiles &
Buyer Persona Groups in record
time using GenAl and Automations

StrikeZone
Team uses Hot/Lead to SQL
meeting SOPs to book meetings
w/ the right SOP sequence of
steps, message, rlgh( person,
aht time

CRM

Team uses Opportunity
Qualification SOPs to qualify
deals w/ the right SOP sequence
of steps in quality SQL meetings

StrikeZone
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Agentic / GenAl and Data Connectors Roadmap

Patented Technology for transfFormational results

1Q 2026

N

MVP2 - Pro PIa\ MVP3 - Pro Plus Plan \ MVP4 - Enterprise

AN AN
. .
A

Agentic Al generated ICP and Buyer

Persona look-alike buyer audiences

Frank - Al Sales Manager - search
and chatbot, business Q&A for team

data, ICPs, and B2B web content

15+ Data Connectors

3Q2026

N

Agentic Al "user selected” variables

for B2B custom dashboards

Al LLM B2B brand sentiment &

online media and PR tracking

30+ Data Connectors

1Q 2027

3Q 2027

MVPS - Enterprise &

Agency Plans

Agentic Al B2B, interactive

dashboards & visualization

Agentic Al lead temperature “user
selected” variables for B2B

personalized lead scoring priorities

50+ Data Connectors

Agentic Al / LLM content +

attribution analytics for modeling &
visualization in B2B email marketing
campaigns to expose better content

for B2B Buyer Persona targeting

100+ Data Connectors

©)
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Competitive Landscape

Doing the same thing... but expecting different results

Sales & Marketing Meeting and Lead

Type GenAl Platforms Lead Gen Platforms Strikezone

Automation Platforms | Generation Agencies

HubSpot . "'SolesH\ve . 0 crence @
Players ¢ X) o ‘ /7
Role-based ICP with O O D O .
Reinforcement Learning
Real-time Transformative O O D O ’
GTM Strategy Modernization
GenAl Driven O O O O ‘
Advanced Analytics

Some Al added but for Brute Force Requires prompt Requires dedicated | Purpose built for

help only people-heavy approach engineering resources for use this challenge

Legend: ‘ Full support O Some support O No support

Summary
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why not Join our Founding Customer Program? O

Only 100 Slots Available - Unlimited Platform Access Free For 90 Days or
Until December 31st 2025 - whichever is longer...

* InFluence the Features you need to match your B2B workflows

o)
A

VIP hands-on support, Slack channel, Quarterly Roadmap calls

2 - Unl
90 Days or Until Dccemb'er'

+
+4F . .
(=2 Getearly access, direct influence, and permanent perks

o

Lifetime platform access discounts begin January 1,2026

( :®\ Founding Customers influence data connectors, analytics
modules, and Al training priorities
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Why Strikezone?

. Patented GenAl-enhanced precision
targeting of buyer persona modeling

. Role-based ICP with Reinforcement Learning

. Real-time transformative GTM strategy
modernization

. Enhanced automation and analytics of
existing sales and marketing platForms with the
click of a button
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O)StrikeZzone

Thank you and Apply Today before all slots are taken

Thomas Allan Knapp +48 500 521884 +1305 3397004 +380 66 055 3191
CEO and Co-Founder

Andrii Akishyn

CTO and Co-Founder
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